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AUTHOR QUESTIONNAIRE
for University of Minnesota Press
I. GENERAL INFORMATION
The information you provide on this page will be used in the production of your book.
Tentative title:

Your name (exactly as it should appear on the cover of your book):

Residence address: 





Phone: 









Fax: 









E-mail:

Professional address: 





Phone: 









Fax: 









E-mail:

Do you prefer that we use your home or professional address as our primary address? 

_______HOME _______WORK

Present position (professional title):

The following information is necessary for copyright registration:
Place of birth:

Date of birth:

Citizenship:

The information requested on the following pages will form the basis of our promotional and marketing efforts for your book. Your suggestions will be supplemented with our own, but your guidance is critical. Please answer each of the questions on the following pages as thoroughly and accurately as possible.

II. DESCRIPTIVE COPY
A. BRIEF BIOGRAPHICAL NOTE. Please provide a 50-100 word statement that includes your present and previous appointments, published works, and any other information relevant to the promotion of your book. Please attach a copy of your current vitae.

B. DESCRIPTIVE STATEMENT. Please provide a 250-300 word description of your book that includes a summary of its main points, what sets your work apart from other titles on the same subject, and any other important points that should be emphasized in promotion. Please also indicate the main audience for your work. This description will be used to generate jacket and catalog copy.

C. SHORT DESCRIPTIVE STATEMENT. Please describe your book’s scope and theme in one or two sentences. Also, please list three features that make your book unique. 

D. CHAPTER SUMMARIES. Please provide a 25-50 word summary of each chapter of your book.

E. HOOKS. Please provide three hooks for your book that would best describe why a reporter, buyer, or general reader should take a look at your book. What are the topics, stories, events, arguments, and people in your book that would be of interest to general readers?

F. KEYWORDS (AKA TAGS). Please provide 5-10 keywords to describe your book. Keywords are meant to be topical, describing key content or concepts in your book. These terms will be used on our website and in metadata going out to online book vendors to allow your book to be found in online browsing and searching.
III. MARKETING
A. COMPETITION. Please list the nearest rivals to your book. Please comment on the strengths and weaknesses of each book. In what distinctive ways is your book stronger? Which comparative features of your book should be highlighted? 

B. TEXTBOOK POTENTIAL. Please list course titles for which your book might be appropriate as a supplemental text.
C. ENDORSEMENTS. Please list the full names, complete affiliations, and addresses of prominent persons who might be willing to give advance quotes for publicity purposes. Provide a telephone number if possible. Indicate with an asterisk those whom you know personally. Please allow our marketing staff to contact potential blurbers unless otherwise directed.
D. HOME TELEPHONE NUMBER AND EMAIL ADDRESS. May we release your home number to the media? May we release your email address?

Phone: 
Yes ________
No________


Email: 
Yes________
No________
E. MEDIA. Please give full details about any timely events (e.g., anniversaries, exhibits, new programs) or anecdotes connected with the book that might give it news value.
F. JOURNALS AND PRINT MEDIA. Please list academic journals, popular or niche magazines, alumni and/or current university affiliation publications, newsletters, and newspapers that should receive a review copy of your book and/or would be appropriate for the placement of ads. Note those to which you have been either a contributor or editor, and that you or your work has been covered by before.
G. BROADCAST MEDIA. Please list radio and television shows, and podcasts that would be appropriate places to approach for interviews. Note those programs that you have appeared on before.
H. REPORTERS AND COLUMNISTS. Please list any reporters or columnists who write about topics similar to those found in your book, or whom you think would be good to send a review copy of your book. 
I. INTERNET. Please list online venues you consider appropriate for marketing your book in the following categories:

· Websites/e-journals/blogs. Please provide the URL and contact information.

J. SOCIAL MEDIA. The University of Minnesota Press is very active in social media. How “connected” are you? Please list any social media accounts you’re using to discuss your research and/or that you might use to discuss your book, including Twitter, Facebook, YouTube, etc. Please also let us know if you have a blog or website. (Feel free to connect with UMP on Twitter at @UMinnPress and on Facebook at http://tinyurl.com/48cuwga).
K. PRESS BLOG. What conversations (current-events related, scholarly, or otherwise) can we join or begin with regard to your book? What important information or little-known details do we need to know in appealing to your book’s key audiences? (We might follow up with you at some point about contributing an essay or Q&A to our blog. Check it out at www.uminnpressblog.com.)
L. ARCHIVAL MATERIAL. Do you have content that has been produced in the course of your book research that, if it cannot appear in the book, can be archived on your book’s page on our website or blog as supplemental material to your book (e.g., maps, links, images, tables, graphs, audio files, recorded lectures, video shot in the field, previously published papers or conference materials, etc.)? Please list only material you created, have the right to reproduce, or that is within the public domain. 
M. SPEAKING ENGAGEMENTS/EVENTS. Please list locations (bookstores, festivals) that might be good to approach about a book event. If you are scheduling lectures, appearances, or events, and there is a possibility to arrange for sales of your book, please give us at least two months notice of these events as they are scheduled. Also, if you are scheduling book events on your own that may fall close to publication date, please check with us to determine if your book will be available.
N. CONFERENCES. Please list in order of importance conferences at which your book should be exhibited.
O. ORGANIZATIONS. Please list organizations (professional or academic), societies, book clubs, associations, or other groups whose memberships should receive notification of the publication of your book. Include any personal contacts you may have. Please note if the organization has a magazine, newsletter, or other form of publication that should be notified of your book’s publication.
P. BULK SALES. Please list organizations that might be interested in purchasing copies of your book in bulk quantity. Include any personal contacts you may have.
Q. MAILING LISTS. What organizational or other mailing lists would you suggest sending info about your book to? Please note any list contacts you know personally. 

R. OTHER. Please feel free to make any other suggestions that might help us publicize and promote your book effectively.

S. Please keep in mind that for publicity purposes, we may ask you at some point for a photograph of yourself.
IV. OTHER

A. AWARDS AND PRIZES. Please list any awards or prizes in order of importance for which your book may be eligible. Please note that we may not be able to nominate your book for every award suggested.
B. TRANSLATIONS. Please suggest potential foreign publishers and contacts including their addresses. Have any of your previous works been translated in other languages? If so, by which publishers? Please note any personal contacts you have with foreign publishers.
C. SUBVENTIONS. Please list any potential organizations, including your department or home institution that may be able to provide monetary aid for the production of your book.
D. COVER. While we will hold a formal cover design meeting on your book further in the production process, we do begin discussing potential ideas early. Please provide any suggestions you have at this time for the cover design of your book (concepts, images, etc.). Also, please refer to the UMP Manuscript Preparation Guidelines for a description of the cover design process. 

