
Gay Rights at the Ballot 
Box
Amy L. Stone

Since 1974, the LGBT movement 
has fought 146 anti-gay ballot initia-
tives sponsored by the religious 
right and has developed innovative 
strategies to oppose these measures. 
In Gay Rights at the Ballot Box, Amy 
L. Stone examines how the tactics 
of  LGBT activists have evolved and 
unravels the complex relationship 
between ballot measure campaigns 
and the broader goals of  the LGBT 
movement.

The first comprehensive history of  anti-gay ballot measures, this 
book draws on archival research and interviews with more than one 
hundred LGBT activists to provide a detailed account of  the cam-
paigns to stop such ballot measures from passing into law. Stone an-
alyzes how LGBT activists constantly refined their campaign tactics 
in response to both victories and defeats. She also stresses that such 
campaigns have played both a complementary and contradictory 
role within the LGBT movement. 

With gay rights coming under increasing assault from the religious 
right, this book is a vital resource for LGBT activists and others 
working to block their efforts. 
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How the Religious 
Right Shaped Lesbian 
and Gay Activism
Tina Fetner

An unexpected analysis of  the battle 
between opposing activist movements.

“Groundbreaking . . . Fetner pulls together numerous 
relevant studies to look at the opposing movement con-
test in a more comprehensive manner.” —Mobilization

$22.50 | paper | ISBN 978-0-8166-4918-1 | 184 pageS | 2008  
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The Right to Be Out
Sexual Orientation and 
Gender Identity in America’s 
Public Schools
Stuart Biegel
2011 ALA Stonewall Book Award

“Breaks new ground in framing the right to be out  
as a nexus between civil rights and civil liberties.”  
—Anthony Romero, Executive Director, ACLU

$19.95 | paper | ISBN 978-0-8166-7458-9 | 328 pageS | 2010
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