
Brand Aid
Shopping Well to Save the World
Lisa Ann Richey  
and Stefano Ponte

Cofounded by the rock star Bono 
in 2006, Product RED exemplifies a 
new trend in celebrity-driven interna-
tional aid and development, one ex-
plicitly linked to commerce, not phi-
lanthropy. Brand Aid offers a deeply 
informed and stinging critique of  
“compassionate consumption,” argu-
ing that such campaigns advance the 
expansion of  consumption far more 
than they meet the needs of  the people they ostensibly serve.

“There is a desperate need for critical intervention in debates 
about Product RED and other manifestations of  development  
capitalism. Brand Aid, a smart and edgy book, deftly meets that 
need.” —Samantha King, Queens University

“Readers and academics interested in the ways corporate 
philanthropy is evolving will find this useful, as will armchair  
sociologists.” —Publishers Weekly

“Brand Aid is an original and important contribution to the 
critique of  international development. Lisa Ann Richey and Stefano 
Ponte argue that the celebritization of  aid marks an important shift 
that in effect divests the wealthy of  any responsibility for global 
poverty. Brand Aid is a great book.”—Vinh Kim Nguyen, 
University of  Montreal

$18.95  |  PAPER  |  ISBN 978-0-8166-6546-4  |  272 PAGES  |  12 B&W PHOTOS  |  5 TABLES 
2011  |  A QUADRANT BOOK

Body and Soul
The Black Panther Party  
and the Fight against Medical 
Discrimination
Alondra Nelson

“A revelation. Alondra Nelson ... adds 
immeasurably to our knowledge of  the Black Panther 
Party.” —Henry Louis Gates Jr., Harvard University

$24.95 | CLOTH/JACKET | ISBN 978-0-8166-7648-4 | 288 PAGES 
26 B&W PHOTOS | AVAILABLE OCTOBER 2011

Shopping Our Way  
to Safety
How We Changed from  
Protecting the Environment  
to Protecting Ourselves
Andrew Szasz

“An important reconceptualization of  individual 
responses to social and environmental threats.” 
—Allan Schnaiberg, author of The Environment

$18.95 | PAPER | ISBN 978-0-8166-3509-2 | 340 PAGES | 2009

DON'T MISS ...

EXAM COPY OFFER: To obtain a copy of  any titles featured, fill out the form below. If  you choose not 
to adopt the book, please accept it as a complimentary copy. Offer good only on titles in this flyer. Shipping 
charges must be paid by customer. Add $5.00/first book, $1.00/each additional book. EXPIRES 12/1/2011.

Send order form with payment to: 
Direct Marketing Coordinator
University of  Minnesota Press
111 Third Avenue South, Suite 290
Minneapolis, MN 55401-2520
Fax: 612-627-1980
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Address (No P.O. Boxes, please.)_____________________________________________________________

______________________________________________________________________________________

______________________________________________________________________________________

Email Address (optional) _________________________________________________________________
		                                                     (for information on future relevant titles)

Prices and information reflect what is current at time of  printing.  
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For more information on our books, visit www.upress.umn.edu.

University of  Minnesota Press Blog. 
Get UMP news, author Q&As & more at:

WWW.UMINNPRESSBLOG.COM
We are also on Twitter and Facebook.
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