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In remixcthebook, Mark Amerika rominthabook

mark

explores the mashup as a defin-
ing cultural activity in the digital

age. A pioneering media artist
and acclaimed cultural theorist,
Amerika offers a series of philo-
sophical essays that trace the art
of the remix to previous forms
of avant-garde and modernist
art through mashups of deftly
sampled phrases and ideas from

a wide range of visual artists,

poets, novelists, musicians, comedians, and philosophers—among
them Alfred North Whitehead, Guy Debord, William S. Burroughs,
Kathy Acker, and Allen Ginsberg,

A provocative textual performance that is at once a dazzling model
of the literary remix and a state-of-the-art reflection on remix cul-
ture, remixthebook captures the unique and continually shifting digital
moment in which we live and situates the remix as an art form and
literary intervention. To coincide with the publication of remixthe-
book, Amerika will launch a companion website, remixthebook.
com, to facilitate new ways of participating in remix culture by
inviting other artists and writers to create remixthebook mashups of
their own, pushing the boundaries of art and literary culture fur-
ther, beyond the current publishing paradigms.

$19.95 | PAPER | ISBN 978-0-8166-7615-6 | 336 PAGES | 2011

Digital Art ' Screens

and Meaning [j Viewing Media Installation

Reading Kinetic Poetry, Text Art

Machines, Mapping Art, and - Kate Mondloch

Interactive Installations M| “Has not only the potential of being
a major contribution to a pre-existing

Roberto Simanowski art historical field, but opening up the

“A must read for humanists, engineers and artists alike.” discipline to entirely new modes of critical enquiry.”
—Andreas Huyssen, Columbia University —Colin Gardner, University of California, Santa Barbara
$25.00 | PAPER | ISBN 978-0-8166-6738-3 | 312 PAGES $25.00 | PAPER | ISBN 978-0-8166-6522-8 | 160 PAGES
35 B&W PHOTOS | 2011 | ELECTRONIC MEDIATIONS, VOLUME 35 32 B&W PHOTOS | 2010 | ELECTRONIC MEDIATIONS, VOLUME 30

» EXAM COPY OFFER: To obtain a copy of any titles featured, fill out the form below. If you choose not

to adopt the book, please accept it as a complimentary copy. Offer good only on titles in this flyer. Shipping
charges must be paid by customer. Add $5.00/first book, $1.00/each additional book. EXPIRES 12/1/2011.

Send order form with payment to:
Direct Marketing Coordinator

University of Minnesota Press Blog.

Get UMP news, author Q&As & more at:
University of Minnesota Press

111 Third Avenue South, Suite 290
Minneapolis, MN 55401-2520

WWW.UMINNPRESSBLOG.COM

We are also on Twitter and Facebook.

Fax: 612-627-1980 For more information on our books, visit www.upress.umn.edu.
ORDERING
Author of book Course Name Course semester # of students

PAYMENT

Two convenient ways to pay:

O Check or money order payable to: University of Minnesota Press FSC LOGO GOES HERE

O Charge my credit card (please circle):  MasterCard / Visa

Institutions may attach an institutional purchase order. TOTAL SHIPPING CHARGE

Credit Card # Exp. Date

Signature

Name, Phone #

Address (No P.O. Boxes, please.)

Email Address (optional)

(for information on future relevant titles)

Prices and information reflect what is current at time of printing,

SOURCE CODE: MN 71830

All prices subject to change. Printed in US.A. 8/11



