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In remixthebook, Mark Amerika 
explores the mashup as a defin-
ing cultural activity in the digital 
age. A pioneering media artist 
and acclaimed cultural theorist, 
Amerika offers a series of  philo-
sophical essays that trace the art 
of  the remix to previous forms 
of  avant-garde and modernist 
art through mashups of  deftly 
sampled phrases and ideas from 
a wide range of  visual artists, 
poets, novelists, musicians, comedians, and philosophers—among 
them Alfred North Whitehead, Guy Debord, William S. Burroughs, 
Kathy Acker, and Allen Ginsberg. 

A provocative textual performance that is at once a dazzling model 
of  the literary remix and a state-of-the-art reflection on remix cul-
ture, remixthebook captures the unique and continually shifting digital 
moment in which we live and situates the remix as an art form and 
literary intervention. To coincide with the publication of  remixthe-
book, Amerika will launch a companion website, remixthebook.
com, to facilitate new ways of  participating in remix culture by 
inviting other artists and writers to create remixthebook mashups of  
their own, pushing the boundaries of  art and literary culture fur-
ther, beyond the current publishing paradigms.
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Digital Art  
and Meaning
Reading Kinetic Poetry, Text 
Machines, Mapping Art, and 
Interactive Installations
Roberto Simanowski

“A must read for humanists, engineers and artists alike.” 
—Andreas Huyssen, Columbia University
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Screens
Viewing Media Installation 
Art
Kate Mondloch

“Has not only the potential of  being 
a major contribution to a pre-existing 
art historical field, but opening up the 

discipline to entirely new modes of  critical enquiry.”  
—Colin Gardner, University of  California, Santa Barbara
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DON'T MISS ...

EXAM COPY OFFER: To obtain a copy of  any titles featured, fill out the form below. If  you choose not 
to adopt the book, please accept it as a complimentary copy. Offer good only on titles in this flyer. Shipping 
charges must be paid by customer. Add $5.00/first book, $1.00/each additional book. EXPIRES 12/1/2011.
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